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Introduction and Purpose

◦ Before the rise of  the internet and social 
media, companies were more easily able to 
exploit their consumers.

◦ Today, most successful brands work with 
consumers and seek their input. This practice, 
however, also comes with certain consequences. 

◦ Perhaps the ideal business-consumer 
relationship is one where there is a balance of  
power. 

◦ This research seeks to explore ways in which 
businesses and consumers can collaborate with 
each other to achieve the goals of  both parties so 
that there is a balance of  power and no entity is 
being exploited. 
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Presentation 

Structure

Part 1: The power of  

corporations

Part 2: Power of  consumers

Part 3: How to balance the 

power

Participants will be engaged in 

dynamic discussion. They will be 

asked to share their practices in 

the consumer process and will 

engage in dialogue that discusses 

solutions to this problem.
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Part 1
The Power of  
Corporations

How companies abuse 

their power:

• Monopolies

• Terms of  service 

agreements

• Misleading advertising
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Case Study
Naked Juice’s 

misleading packaging

The company was served 

with a lawsuit for using 

misleading phrases on their 

packaging. The company 

defended its packaging but 

acknowledged that some of  

its products contained 

synthetic vitamins. In the 

end, the company agreed to 

discontinue with its original 

packaging and adjusted the 

wording on the new 

packaging.

(Hiscott, 2017)



Part 2
Power of  Consumers

How consumers use and 
abuse their power:

• People support brands 
that share the same beliefs 
as them

• The “Customer is King” 
belief  

• Return polices

• Blog pages and reviews 
allow customers to hurt 
companies
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Case Study

Consumers boycott 

Gucci

Earlier in 2019, many celebrities 

decided to boycott the fashion 

brand Gucci because of  a 

sweater that evoked racist 

feelings; and used social media to 

convince thousands of  people 

around the world to boycott the 

brand as well.

(Givhan, 2019)



Part 3
Finding a Balance of  Power

Solutions:

• Government protection of  

consumers

• Consumers buying shares

• Consumers becoming better 

informed and companies not 

withholding information 

• Collaboration
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Case Study
Popeyes reintroduces 

the chicken sandwich to 

their menu

The restaurant food chain, 

Popeyes decided to 

reintroduce their chicken 

sandwich to their menu after 

listening to their consumers 

on social media. This word of  

mouth promotion created a 

huge buzz about their chicken 

sandwich, and it drove a lot of  

persons to go to Popeyes to 

try the chicken sandwich. 

(Togoh, 2019)



Questions, Answers & Activity



Quick Activity:

Match Maker

1. Determine if  the following 

scenarios result in a balanced 

relationship.

2. Then we will discuss why 

participants believe the grouped 

scenarios result in the ideal 

relationship or not.
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Company A allows 

its customers to 

return products 

free of  charge if  

not satisfied.

After wearing a 

dress to a party, 

Ashley realized that 

she no longer likes 

how the dress 

looks on her, so 

the next day she 

returned the dress 

to the store to get 

her money back.



THANK YOU!

HAVE A GREAT DAY! CONTINUE TO BE 

SAFE AND STAY HEALTHY.
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